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A feasibility of the operation of the comprehensive internet service as a
business in Nakhon Ratchasima Municipality, Nakhon Ratchasima has four
objectives ; first, to study the consumer behavior of internet service using ;
second, to study the marketing situation which is include the competition and
strategies of business ; third, to study the comparison between the groups of
internet using ; and forth, to study the feasible of benefits and costs for internet
business. Primary and secondary data have been used in this research, also
interview has been conducted by using questionnaires for 400 samples and 31
enterprises were interviewed face to face. The descriptive analysis has used as
an analytical tool.

The results from this study have shown that most of samples are female
who have the ages between 20-34 year old and studies in undergraduate level.

Average income per head is about 5000 baht per month. Product or services of

internet business, price, marketing promotion and process have been affected to

consumer at a level of medium scale, but the factors of place and people have



been affected to consumer at a level of high scale. The growth of internet
business competition is not high and most of competition is in price more than
service.

The investment cost is 1,400,000 baht which come from the owner. Net
Present Value (NPV), Internal Rate of Return (IRR), and Benefit-cost Ratio
(B/C) are 1,588,241 baht, 55.87% and 1.26 respectively. The payback period is
one year and three months with nineteen days. If the cost increase at the same
time to benefit decrease 5% and 10% respectively, the project would be

interested for investment.
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