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The purpose of this research was to study the influenced factors to the inspiration of

foreign tourists visited Samui 1sland again

This was survey research by chance random. The sample group was 398 foreign tounsts
visited Samui island, Samui district, Suragthani province age from 15 upward. The research tool
was the questionnaire contained choices and three parts of open question. Part 1 was the general
question of the replied persons contained sex, age, status, education, profession, income and
nationality. Part 2 was the behaviour of the tourists at Samui island contained the number of times
t:) visit Samui island, the accompany, the main intention, the number of times to stay at Samui
island, the impressive things of tourists, the problems, the obstacles and the other things to be

developed. Part 3 was 26 items of the factors that made inspiration of foreign tounsts to visit
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Samui island again contained 8 items of physical way, 9 items of mind and other 9 items. The
program SPSS (Statistical Package for the Social Sciences} was used to analyze the data hy
frequency, percentage, mean, standard deviation. Parametric and Non-Parametric were used for
mean test of 2 groups of sampling and multisampling.

The result showed that:

I. The foréign tourists who visited Samui island were male 67%. age 21-30 years
(27.6%), single (65.3%), Bachelor degree (19.3%), the owner of business (32.2%), income per
month 33,001-60,000 baht (21.4%) and most of them were British (32.9%)

2. 83.79% of the foreign tourists ever visited Samui island 2-3 times (17.89%) The
mam intention to come to Samui island for touring (56.5%) and came alone most (39.9%). Most
of themn stayed overnight at Samui island 1-7 days (29.6%)

3. The satisfaction of the other ways (x:4_0131, < D =6R06} the was friendship and

welcome of the native created inspiration to the foreign tourists visited Samui island again most.

The second was the satisfaction of mind (X =3.9277, $.D.=.6203) getting the knowledge most.
The satisfaction of physical way (X =3.8299, S.D.=.6114). They mostly felt satisfied with

viewpoint and sightseeing.
4. The test of hypothesis showed that:

1) The satisfaction of the physical way that made inspiration to the foreign
tourists visited Samui island again no difference in sex, age, and income at the significant level
0.05

2) The satisfaction of mind that made inspiration to the foreign tourists visited
Samui island again no difference in sex and age but having difference of their income at the
significant level 0.05

3) The satisfaction of the other ways that made inspiration to the foreign tounsts
visited Samui island again no difference in sex and age but having difference of their income at

the significant level 0.05
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5. The foreign tounsts visited Samui island be satisfied of being friendly and smiling of
the native (26%), the nature, the sightseeing and the beautiful beach {22.4%). Many kinds of food
were delicious and nutritious (11%) respectively.

6. The problems and the abstacles that the foreign tourists got most were safety on the
road, the firm of the road, the traffic, the pollution and the garbage (44%). The second was the

dirtiness from selling along the beaches such as Chaweng and Lamai beaches (36%)

7. The foreign tourists needed to be developed as follows:

- Repairing the mamn roads and rebuilding the new ones to reduce the traffic

problems.

- The period of using visa was rather short. It should be used not less than three

months.

- The renewal of the visa should be more easy. They should not go out of

Thailand to renew the visa.
- The dustbins should have encugh.

- Preserving the beautiful nature of Samui island from being concrete buildings

not overbuilding. The airport should not increase.

- The English signposts should have more. The taxis should have meter.

mdfiny: Tedsnlionwoasusegale, Wnvieaion, wlowoveady

Keywords: Influenced Factors, Tourists, Policy
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Sa Pa is a small town 1n upper northern Vietnam, with a population of 38,136 {from 1999
population census). It is comprised of 9 different ethnic groups, including the Hmong 54.22 %
Yao or Dao 17.10 % , Vietor Kinh 16.11 %, Tay 8.06 %_ Giay 2.07 %, and the remaining of 2.44
% are Xa Pho, Thai, Muong, and Hoa or ethnic Chinese.

Sa Pa 1s currently a major site for “ethnic tourism” in Vietnam. It receives high mumber
of visitors. The majority of tourist is the Vietnamese, which has a prime reason for escaping the
heat of the lowlands in summer. The rest is foreign tourists, who primarily come to see the ethnic
minorities way of life and trekking to one or more ethnic villages in Sa Pa district.  Ethnic
tourism management in Sa Pa is promoted and supported by the government. It has a number of
foreign NGOs helping and building ethnic capacity for sustainable tourism. There is an effort to
promote ethnic minority participation in tourism management, but still in a low level. There is aiso
an effort to get business sector cooperation to minimize the impact of tourism on ethnic identity,

way of life, custom and tradition.
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This study was aimed to 1) investigate the characteristics of consumers, causes of
motivation and the behavior on making decision on buying fresh longans and longan products of
both in-season and off-season to target consumers and 2) marketing mix of fresh longans and
longan produzts in order to find out consumption pattern of fresh longans and longan products of
target consumers. The rescarcher had collected data from consumers living in various provinces in
the northern, northeastern, eastern, southern and central regions of the country. Four provinces
were chosen from each region and one hundred respondents were taken from each province with
the total number of 2,000 respondents. The obtained data were then analvzed through SPSS/PC+
program.

The following were found out : 1) Most of the sample groups in every region were
female, aged 21-30 years, single, bachelor’s degree graduates, and had household member of 3-4
persons. They had an average income of 5,001-10,000 baht per month and they preferred buying
fresh longans to baked longans and canned longans. 2) Most respondents preferred to buy in-

season and fresh longans regardless of longan varicties. On the item factors effecting the buying
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decision of consumers toward the taste of longan, most respondents of the targei marketing group
bought longan for their own consumption; 1-5 times a vear or 1.01-2.00 kilograms each time and
with the price of 16-20 baht per one kilogram. The respondents liked to buy longan in the fresh
market due to their convenience m traveling. 3) Most respondents of target marketing group liked
to buy baked longan without seed and peeled. On the 1em factors effecting the buying decision of
consumers toward the taste of baked longan, most respondents bought longans for their own
consumption and without a certain pertod of time. They usually bought baked longans for 1-2
times a year and not more than one kilogram each time with the price of 21-40¢ baht per on
kilogram. They liked to by baked longan in fresh market due to their convenience in traveling. 4)
Most respondents of target marketing group liked to buy canned longans containing only fresh
longans; particularly Malee brand due to its reputation on quality. Lastly, on the item factors
effecting the buying decision of consumers toward the taste of canned longans, most respondents
bought canned longans for their own consumption and without a certain period of time. They
usually bought canned longans for 5-6 times a year and 1-2 cans for one time with the price of 21-
40 baht per can. They liked to buy canned longan in the supermarket due to their convenience in

traveling.
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This research intended to study the motivations affecting on making decision in choosing
edu(;a:lon institute to study of the undergraduate students in Business Administration Program in
Khon Kaen and to compare the motivations by the categories of sex, major subject and the
condition of study by the theory of service mix. The theory is applied for categorizing the
motivations of the institute into seven aspects : services, ecxpenses, location, marketing
communication, physical evidence. personnel and leaming and teaching process

The data was starisucallv analyzed by the percentage, mean, and standard deviation. The
analyses was done by the t — test. LSD (Least significant difference} and the SPSS for window
version 10. The group of samples was 400 first — year undergraduate students in Busmess
administration program in Khon Kaen

The result of the research revealed (1) the motivations that affected the group of samples

decision of choosing education institute t¢ study ordering from the most are as follows : 1.1 the
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learning and teachmg process the class periods according to the syltabus should be suitable and
the sutability can be helpful for class attending. 1.2 Personnel - the teachers should be weli —
educated and well — trained and always pay anntion to leamers. 1.3 location - the institute should
be located in the restdent areas and has convenient transport system. 1.4 Expenses - the institute
should provide students with funds and leans for education and the tuition fee and other expense
should be reasonable. 1.5 Service - the mstitute should be famous and well - known and provide
a wide range of courses according to the students® weds. 1.6 Physical evidence - the institute
environment should be clean and beautiful. 1.7 Marketing communication - the institute should
have 1ts own Webster and provide counseling services. {2) There is no difference in the
motivations between sexes except the dommitery. Different studying major subject have different
motivations in choosing the institute except the personal. Different studying condition have

different motivations in choosing the insttute except the location and the process of learning and

teaching

Moy
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Abstract

The case of an economy with no recent deficits of payments and an increase in its gross
private claims on the rest of the world reflects an excess of aggregate domestic saving over
domestic investment. If the govemment’s fiscal position is in deficit, private sector saving will
exceed domestic investment. The aliocation of part of domestic saving to foreign assets
presumably reflects the fact that investors find the rate of return on these assets more attractive, at
the margin, than investment opporiunitics in the domestic economy. The provision of resources to
the rest of the world in the form of a buildup of net claims on nonresidents will, by and large,
result in an efficient allocation of the domestic economy’s saving as long as the buildup of net
cizims refiects the operation of market forces rather than government policies designed directly or
indirectly to increase such claims.

Thus, for analyzing the balance of payments of country in persistent surplus, one key
consideration is whether government policies distort saving/investment decisions arld thereby bias
the payments position of an economy toward a surplus. Such distortions can take many forms.
First, there are measures aimed directly at influencing the current account. Examples are tanffs

and quotas that limit imports, restrictions on payments abroad, and export subsidies and
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government procurement pohcies that give preference to domestic producers. Moreover, an
exchange market intervention policy may be directed at deliberately undervaluing the country’s
curency to achieve a current account surptus. Finally, there may be measures that himit foreign
acquisition of domestic assets—a limitation that would tend to bias the financial account toward
a net outflow and thereby shift the current accouat in the direction of a surpius.

These measures may, in fact, not be successful in achieving a larger current accoumt
surplus. Policy actions aimed at particular components of the balance of payments wiil, over time,
lead to offsetting movements in other components in the absence of changes in the underlying
determinants of saving and investment. In any event, if a large and persistent current account
surplus appears to arise from such distortionary measures, the appropriate policy action is the
reduction and eventual removal of these distortions. If a persistent surplus remains after such
measures are eliminated, then the accumulation of net claims on the rest of the world would
appear to manifest the saving and investment propensities of the economy. If, in this case, one
were to identify the surplus as a problem, it would generally be necessary to establish that private
saving or govemment saving was excessively high or that domestic investment was too low, It is
considerably more difficult to armmive at such a conclusion than to identify the previously
enumerated distortions that relate directly to intenational transactious.

A current account surplus, while reflecting entirely response to market forces, may cause
economic difficulties for a country. For example, a country with “Dutch disease” experiences
either a natural resource discavery or a substantial improvement in the terms of trade for the
natural resources sector. The expanding sector or terms of trade gains lead to an impyovement in
the current account and an appreciation of the exchange rate. This development tends to make
other sectors of the economy contract and is less competitive intemationally. If the newly
discovered resources are expected to be depleted fairly rapidly and the gains in terms of trade to
be transitory, it may be appropriate to protect the sectors adversely affected. One way to achieve
this objective is through exchange market intervention to prevent or moderate the exchange rate
appreciation. The accumulation of reserve assets tends to insulate the real economy from having

to adjust to the short-run disturbance.

- 15 -



The 1™ Suranaree University of Technology Management Annual Conference (SUTMAC) 2005

msanmm s ilSsumounanisduivausimoanztonlunaia
wannnduraszma nef 45 uIS09000
(THE ANALYSIS OF OPERATING RESULTS OF LISTED COMPANIES
CERTIFIED BY INTERNATIONAL STANDARD OF ISO 9060 IN THE STOCK

EXCHANGE OF THAILAND )
Ty Junsiu
Kanya Chanman
82/6 M3 6 A.WQAINAIY B.TAHY 0. ¥a13 20180
Tnsfn 01-3770198 T3ens 038-701916

F-mail : kanya@sewt.co.th

NITUUA TS WA, 2548

1
UNAALD (Abstract)
=3 e.; t!’dw 4 A a o 0o A o oo =
ninasAnyaeiilifagilsemed wslnsizdransduiivaSineanziou
ar o ] i o 4 o ﬁ!‘ 1
Tumarandnnindivialsune Ing 1450 150 9000 iadhunlse Tonidediauladonans
o= = e i o o = a o
AULUIIUVDIUTENT 18T IS0 9000 TrunfSoufivudaswanouunuvasdunindiiuves
AANUTENT 145y ISO 9000 uaznguuTEMA L AT UTaRNATTIUTLUURUAIN ISO 9000
v o ] e’.: .:r 1 - o = o w o 1 o
nquarodalunsail 1hun vidnseanziouluarmeandnninduiadsuna’lne Tagl$is ms
wussudeyavingudeyadninimunnigundadusinammunssy uazszun 1SIM
sumadoimmasandnindialsamd Ine aasasuduniinindiinmses q f
- ¥ o_ 9 - 3/ - « - vy
wierdoumioyaf ldmndmsed  naatalag cTest uazadianssand
=1 v o o o g o 4 1 = Ve
VMsANE woh vsEmeanzidiou luamandnniwdidadsuna Inod 145y
IS0 9000 HdaswamduuMUARTUNINET A1 DTEMHA T ATV 150 9000
TaoanmanisaneFldiiui as 1650 150 9000 huumseatiosaslu

= ) Aoy o = -d‘dé’ o z (d‘ 3o o oo n‘: dy
ATUTHITIU M I lHamsautiuaunaau aatulss Tovin 1asvanaudssluasell

-16 -



The 1* Suranaree University of Technology Management Annual Conference (SUTMAC) 2005

n:ﬁhmﬂu%’aganﬁuaquﬁﬁﬁu‘lnmﬁu 1509000 FumiadenlumsuTmiesdinaie
llganuduieveatimne

The objectives of this study are to analyze companies” operation result listed in Stock
Exchange of Thailand (SET}) which is certificd by International Standard of ISO 9000 in order to
benefit for interested people to compare the group of companies’performance certified ISO 9000
and the group of companies’performance not certified ISO 9000. The group of companies is
selected as the companics listed in Stock Exchange of Thailand by the data collection method of
ISIM system and SET’s library, thoroughly various texts, and analyze the data statistically by t-
Test and Descriptive Statistics.

The study is found that companies Return on Asset Ratio listed in Stock Exchange of
Thailand (SET) which are certified by International Standard of ISO 9000 are higher than
companies that are not certified by ISO9000 and also Cost per unit 1s lower than companies that
are not certified by [SO 9000,

The conclusion of this study is identified that ISO9000 Certified system is the tool for
management operating leverage which levers Profitability to increase positively. So benefit of this
research is used for data supporting to convince to whom are interested in ISO 9000 Certified, and

a choice to achieve the goal of manage organization.

Keywords: PERFORMANCE RESULT ANALYSIS/ LISTED COMPANIES CERTIFIED/

STROCK EXCHANGE OF THAILAND/ ISO 9000
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The objective of this research is to study the relations of degree of disclosure and
transparency, according to the Corporate Governance Principle, with the operating performance,
consisted of Return on Total Revenue, Return on Equity, and Return on Total Assets. of listed
companies m the Stock Exchange of Thailand. Data is collected from Form 56-1 and Annual
Financial Statements in 3 industries; Agro & Food Industry, Industrials and Resources, from 2001
— 2003, 88 companies. The simple regression techniques and t test are applied.

The resuits indicate that the degree of disclosure and transparency is positively,
statistically assoctated with all 3 performance measures at significant level 0.05. And result
present that degree of disclosure and transparency are also positively related with next year
performance measures. However, the insignificant association may be cause of disclosure and
transparency of the year is effected to the performance in its year or the omitted variables related
with next year performance. Furthermore, companies with high degree of disclosure and
transparency get higher Return on Total Assets than that of companies with low degree of

disclosure.

Keywords: DISCLOSURE AND TRANSPARENCY/ CORPORATE GOVERNANCE/

THE STOCK EXCHANGE OF THAILAND
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The purposes of this research were to determine the personnel development form
and imethod, the need for personnel developmenmt in different aspecis of management, and
the business performance of the small and medium enterprises (SMEs) in Chonburi

province, as well as to compare their need(s) for personnel development in management
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aspects as classified according to the size of the enterprises, expecied total selling
performance. and expected performance on profit. The samples for this study were 193
business operators or those with the decision making authority from of the small and
medium enterprises (SMEs) in Chonburi province. They were obtained through the
purposive sampling as agreed by the researcher. The instruments used for the study were
questtonnarre, and the statistics used for analyzing the data were frequency, percentage,
mean, standard deviation, and t-test.

The findings of the study revealed that most of the respondents were business
workplaces managers with the highest educationa! background of Bachelor degree. The
business workplaces were the one-owner type with the operation periods between 3-7
years. The product types sold were for goods and food consumption with the average
selling income of less than 500,000 Baht per month. The profit gained from the B.E.
2546 business performance was between 200,000-500,600 Baht with the business
performance in terms of selling mcome and profit higher than or equal to what expected.

In regard to the need for the personnel development form and method, it was
found that the small and medium enterprises (SMEs} needed the form and method of
using the work unit(s) inside the organizations at the high level, whereas those of using
the work unit(s) outside the orgauizations was rated at the medium level. Inregard to the
need for personnel development in the aspects of management, it revealed that their needs
were rated at the high level and they could be ranked from more to less as follows:
production management, finance and accounting management, marketing management, and
personnel management. However, regarding the hypotheses testing results with the
statistical significance at the (.05 level, 1t revealed that the medium enterprises had more
needs on the development for management personnel in the aspects of finance and
accounting, production management, and personnel management than the small enterprises,
but there were no differences for their needs on the personnel development in terms of
marketing management. Besides, the small and medium enterprises with average selling

income higher than or equal to what expected had more needs for the personnel
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deveiopment in the aspects of finance and accounting, and production management than
those with average selling income lower than what expected, but there were no differences
for their needs on the personnel development in the aspects of marketing management and
persannel management. Alse, the small and medium enterprises with the profit higher than
or equal to what expected had more needs for the personnel development in the aspects
of finance and accounting, production management, marketing management, and personnel

management than those with the profit lower than what expected.
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The purposes of this research were to study of self competencies of woman entrepreneurs
and desired competencies of user in small and medium enterprise of private nursery within
Rayong province. The sampling of population for this study classified into two groups; first group
was 15 woman entrepreneurs in small enterprise in order to collect the real competencies by
Census. Second group was 20 customers of woman entrepreneurs in private nurserv namely;
father, mother, parents in Rayong province which using Purposive Sampling for taken
questionnaire being statistic tool for analysis; frequency finding and percentage, mathematics
means, standard deviation.

Research results were found that majority of woman entrepreneurs got marriage status,

range of age between 35-39 and more than 40 years old. Highest educational level was Degree,
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one ownership, years of experience ranging from 1-3 years and more than 5 years, there are 1-3
staffs, budget ranging from 500,000 — 1,000,000 baht. Whole competencies of woman
entrepreneurs tn smalt and medium enterprise of private nursery were on high level. Consider in
each approach, aiso on high level. Priors means score from high level to low level namely;
Good attitudes on children, knowledge of nutrition, knowledge in environment. safety and bio-
safety, abilities in small children activities arrangements, knowledge in small children
development, first-aid knowledge respectively. General competencies were also on high level.
But when consider in each approach the competencies in knowledge of law and communication
were at most. Secondary were namely; capacity on economics and training staff on which much
level, including computer skill and also marketing are on much level. Network constructive
capacity is at medium level.

The study results of desired competencies of user were found that overall of woman
entreprencurs’ competencies in private nursery closed to desires and expectation from customers.
Competencies which those parents required woman entrepreneurs to develop namely; first-aid
knowledge, network constructive capacity, and developing computer skill.

Woman entrepreneurs gave some comment and opinion which relative to requirements
supports from government in order to arrange the professional lecturer and venue for business

training and .lso corporation in performing the national private nurseries.
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The respondents exhibited. genuine participation in five components of POSDCoRB
principle. They had been the cooperation -respondents are actively involved in implementation,
power and control are shared throughout the project which is, ideally, an inductive, bottom-up
process rather than a top-down one in planning, coordinating, budgeting, organizing, and reporting.
On the other hand, the respondents exhibited pscudo participation in directing and staffing process.
They had been only assistencialism the power and control over a given activity are in the hands of
administrations, planners, and ocutsiders.

Eight independent variables were found association with level of respondents satisfaction
in the McKinsey’s 7-S framework of management. The respondents who had reached the
secondary education level and below were more likely to have high satisfaction of with all the

seven activities (7-8) of management. While the respondents who were older, highly favorable
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attitude towards leadership, planning and policy, and community participation they would have
high satisfaction in tambon administrative organizations structures too. In contrast. gross armual
family income was found to have a negative association with their satisfactian. The respondents
who had higher gross annual family income were more likely 1o have lower satisfaction in tambon
administrative organizations’ systems. Anyway, the channel of tambon administratve
organizations management information from cyber radio ané folder /leafict were found to have
positive association with the respondents’ satisfaction. The higher number tmes of informanen
that the respondents received were more likely to have high satisfaction on shared values of
members in tambon administrative organization.

More over, the findings showed that the respondents who had high level satisfaction in all
of McKinsey’s 7-S were move likely to exhibit genuine participation in POSDCoRB pninciple of
management. Similarly, when the respondents had participation in POSDCoRB principle 13
genuine they will perceived contribution of the local community management activities (o

sustainability at the socio-culture environment and economic dimensions of development.

Keywords : Satisfaction, Genuine Participation, Pseudo Participation, Sustainable Community

Development,McKinsey's 7-S framework , POSDCoRB Principle
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The purposes of this research were to study work environment of pottery owner industry
and ceramics in Rachaburi Province. To study innovation behavior of pottery owner industry and
ceramics i Rachaburi Province and study satisfaction on getting policy encouraging from
government and private citizen concerning pottery industry and ceramics in Rachaburi Province.

The sampling of population in this research are namely; small and pedium owner
business about pottery and ceramics industry in Rachaburi Province of 10 bustnesses. The
instrumernt for data collection is by interviewing. Statistics are for which data analysis being;

descriptive statistic, percentage, means, standard deviation and simple reiative coefficient.
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The rescarch results were found that almost owner business was male, age between 30-34
years old, educational level on Degree, nature of one owner business. doing business more than 10
years ago and there were 25 staffs but not over 100 peoples. Behavior has innovation from owner
business by overall is on medium level, priors means ranging from much to less nametyv; process,
products, service with marketing and management e.g. respectively and there are satisfy on getting
policy and encouraging on innovation of government and concerned organization by overall 15 on
medrum level and relationship between behavior that is innovation with satisfaction on getting
policy and encouraging on innovation of government and related private citizen of small and
medium owner busimess are on very low level. Most owner businesses faced problem and
suggestion related to design development, materials and fuel which scare and high price.
Production process that is still not good, loosing while bumning and distribution channel into
foreign remains less,

Regarding to content suggestion for which received from this study, owner business
should have understanding importance of innovation and adjusts role of owner business in both
that performs inside organization and outside. Establishing organization structure, organization
staff and processes, innovative arrangement strategy, instrument and information technology to
convenience and easy that making innovation, which rely association from organization internal
staff of every section in searching for nev. knowledge or adjusts from exists and brings that
knowledge to creates innovation continuously in organization. For produces products or new
services as customer requirement. Thas is due to rely contribution and encouraging from
government and private citizen took place in given knowledge involving various innovations and
taken exists innovation more support or adjust with business step, includes with network
combination and be group might be developed innovation simply and continuously development
and coordination between owner business, government and private citizen in situation assessment
and innovative status of pottery and ceramics industry in Rachaburi Province continuously. To
approaches in fixing problem to get out and encourages and contributes innovation as
effectiveness.
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Parawood processing is one of the major industnies in sounthern Thailand. Results from a
preliminary study indicated that many parawood processing plants are suffering from losses
during the manufacturing process. This research aims to improve productivity of parawood
processing plants. A production management system was devcloped based on three main
processes: sawing, preservative applying, and drying. There were five major steps to carry out this
research. First, a dried parawood factory was selected for this study. Second, problems and
obstacles of the production processes were identified. Third, industrial engieering techniques
were employed to analyze and develop new production systems. Forth, the new systems were
investigated and applied at a selected factory. Finally, the suitable systems were implemented at a
new factory environment.

From investigation, many problems were found. A pareto analysis, work study, quality
control, and other industrial engineering techniques were employed to solve the problems.
Guidelines for each step: raw material evaluation, sawing, in process evaluation (before
preservative process), preservative operation, in process evaluation (before kilns process) and

kilns operation was established. By implementing such guidelines in the selected plant, it was

found that the overall productivity increased from 45.77 to 61.42%.
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Abstract

There 1s realization that the increasing ability to compete in the global market requires
effective business practice to include the concept of supply chain integration. While previous
studies point out that supply chain integration is usually focused on either supply or demand side,
with an emphasis on a variety of topics only in supply processes. In this study, we expand the
concept of supply chain integration into different sub-constructs: (1) intemnal, (2) supply, and (3)
customer integrations and investigate the role of specific supply chain integration levels in
predicting product innovation and quality performance. A survey in this study was conducted for
qualified automotive suppliers and automakers in Thailand from a sample. The results indicate
that supply integration has a stronger impact on product quality than do internal and customer
integrations. It was also found that the influence of customer integration on product innovation
was greater than other independent variables. In terms of research contributions, this study
highlights the importance of specific level of supply chain integration in considering strategies for
boosting firm competitive capability. Specifically, finms need to choose the specific supply chain
integration strategy on developing product quality and product innovation. Implications of the
results are discussed and recommendations for future research on supply chain integration are

offered.

Keywords: Supply chain integration, product quality, product innovation

-35-



The 1™ Suranaree University of Technology Management Annual Conference (SUTMAC) 2005

fAussEMAeAms RiinemawannaIdmanrIniSeus
s i fiinfdudavesmiinadouedn — Aol
(DIMENSIONS OF ORGANIZATIONAL CLIMATE TOWARD
DEVELOPING LEARNING ORGANIZATION

BEST PRACTICE OF NORTH ~ CHIANG MAI UNIVERSITY)

= o =
ATAYH IMWITTNU

MR NTSD WA 2548

@ v
UNAAHD (Abstract)
= o4 crdu £ A = o e 0 ey o @
1373981 ﬂijﬂitﬂdﬂmﬂﬁﬂ}ﬂ ANHTUNUTIZHINUAUTTUINADIANITOURN I
o ' = 3 = o ¥ A r o w o
1ﬂuﬂaﬂnmmammﬂu§ uﬂzﬁﬂmmuﬂimuumJiimmﬁmﬂm‘mﬁ]umwmﬂsmﬂmu.ﬂu

ko

safmsurentGeuiveamInedousin-Foalvy wansfnymudinmsuszdunsiu
i) o ' ar b o '
favssmmeesimsveaynanseglusvdhunan  uasszdumssuinnuiuesdnsuds
msssuivosaglussdmhunasuiy  drunnuduiusszniniaussomeesamsiy
audluestnisurenisGouiwuhiia nuduiuimesinlussduhunan fniums
o o« [] oy 3 T aa o -~ [ T ]
wonsaimsiiuesinsiamsBouinoh  Taussnmeedmisinse@nimnlunsinne
1(] v 1 =1 Y P ¥ = ﬁ & = w .
anuilussAnudanisiGonl  demusnusiielfifanudussinisiSouilussdugedin
ABNioy Juimsvesmiinndvzdesduaiulifynainsveamiinods T idoimis iy
uazasstuthmevewmined nnsadunagniuazlaniliiionlunsSouiun
5/ o 1 34 d' -‘A Y s P
YAAINT aniausssymunidluanuiiozuann/dsulszaumsudidunnsdu oy
ynumddumngnluesdins finsuSmsmsdanisnnuiluesdms aasraudaaiules

n1s1iunn TuTas Tl fedradaiios

o o - P = o 4 ar
‘e udUszinmsuivisgine umInndousin —Fualmi  mnsayInsdn 053 - 819999

E-mail : phichit@northem.ac.th

-36 -



The 1™ Suranarce University of Technology Management Annual Conference (SUTMAC) 2005

This research is aimed at studying the relationship between dimensions of organizational
climate and leamning organization and investigating the variants of organizational climate’s
dimensions which indicate the leaming organization of North-Chiang Mat University. The
research is found that the overall level of realization of organizatignal climate’s dimensions and
the overall level of realization of learning organization are average. The relationship between
dimensions of orgamizational climate and learning organization is positively average. The
dimensions of organizational climate are efficiency to indicate the learmning organization. Tt is
suggested that in maintaining the high level of North-Chiang Mai University’s leaning
organization continuously, the executives should encourage university siaffs to have the same
visions, goals, implant values, build up strategies and culture in sharing knowledge and
exchanging experiences. In addition, the executive should authorize the staffs in managing

learning organization, and encourage using technology continuously.

fMdney - usINMA,  nsisoul, 93

Keywords : Climate, Leamning, Organization
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The purpose of this study is to examine the trends and the potential in the production and
marketing of cassava. The further objectives will be the factors which affect the supply and
demand of cassava and the problems of cassava production and marketing. The study used a
survey. The subjects were divided into 3-target groups. They were interviewed by using
questionnaires to obtain the primary data. In addition, the secondary data came from many
documents of related organizations.

The results of the study showed that cassava could be transformed into chips, hard pallets,
and starches. Uncontrolled climate was an imponant factor in production. An important marketing
problem is prices of cassava. The factors which affected the quantity of cassava production
(supply} are the farm prices of cassava for the previous year and the number of harvesting areas.
Factors affecting the demand for cassava are farm prices of cassava and prices of cassava

products.
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Trends for cassava demand will increase while the production of cassava will decrease
because of climate and drought problems that resulted in a lack of cassava. So, the processors will
have a competitive market. This will have a positive effect on cassava prices. The cassava farmers
and cassava processors should develop the technology for production. which can increase both

efficiency and effectiveness i the production process.
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The objectives of the independent study are to study the demand, behavior, attitude and
interests of customers in a Day Spa service. Primary and secondary data were collected by using
interviews and a questionnaire. The sample size 1s 196 samples and the people are between 20
70 years old, Using fundamental financial methods to evaluate the feasibility of costs and benefits
of the investment. The total investment costs came from the owners during 5 years.

The results of the study using the competitors and SWOT analysis have shown that the Dav
Spa was a good investment. There were 2 groups of users; one was the persons who have never
used service but they were interested in tns business and second, the persons who have used this
business before. The two target groups were people who wanted to relax, especially by having
massages. The feasibility analysis shows that the net present value was 1,960,498 48 baht, the
benefit — cost ratio was 1.24, the intemmal rate of return was 62.86 percent, the payback period was
1 year 5 month 12 days. The switching value analysis showed that the benefit should be
decreased by 19.28 percent, costs should be increased by 24 percent and the project could be
delayed for 2 years. In conclusion, all of the financial indicators showed that this project was a

worthwhile investment

Keywords: Feasibility study, day spa, business, Nakhon Ratchasima
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The study was about the feasibility investment of setting up “Knock down fence : case
study : in Khon Kaen Province. According to the study we found that, nowadays, demand of
Knock down fence Business is growing. The study was conducted to investigate the factors
affected to Knock down fence. Management and Production concluded that project can go on.
Financial study revealed that the internal rate of retum {IRR) of the project was over 61.53
percentage ; Net Present value {NPV) 29,881,095 baht ; Payback Period (PB) was about 1 vear 6
months. The results of the feasibility study of the project are found to be satisfactory for
investment. The sensitivity analysis covering several factor cost such as and sell price were

conducted. Base such sensitivity and contingency plans were developed.
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The objective of this research is to study feasibility of ready - to — eat fresh fruit
businesses in nakhonratchasima from interest rate of return. Interest rate of return this project have
investment 1,902,343 baht, net present value 565,056 bzhi Interest rate of return 14.77 % .

Benefit Cost Ratio 2.90 and pay back period 1n 3 vezrs z2nc 3 months.

Keywords:  Ready — to — eat fresh fruit, fresh fruir, Feasibiliy, Nakhon Ratchasima Province
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The research objectives of the study are: 1) to study the present situation of the flower
market; 2} to determine the buying behavior of the respondents; 3) to know the factors that affect
the purchase of flower by the respondents. The study on the potential of developing the flower
market in Metropolitan, Chiang Mai was undertaken through the use of questionnaire to 100
convenience flower consumer and an in-depth interview with 33 flower entrepreneurs.

The study revealed that majority of the flower business were located at Ton Lumya;
Market. They have been in the business for 3-5 years, earning an average monthly income of
10,000 — 100,000 baht. The peak seasons for flower sale were during summer and winter,

especially on graduation day. The average age of their buyers were from 15 — 40 years and therr
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average purchase of bouquet was from 150 ~ 1,000 baht. They declared that the buying deciston
of their buyer were location and promotion through business card and discounts.

The majority of the respondents were female; graduated bachelor degree whose average
age 1s 24 years and  average monthly mcome of 5001 - 10,000 baht. Most of them decided
independently when buving flower occasionally; especially duning graduation day. Their buying
decision was not affected by the reputation of the flower shop. The average price of bouquets was
from 100 ~ 150 baht. The main reason of the most respondents in buying flowers is convenience
because it is done through the use of catalogue. Most of the respondents also indicated that, any
type of flower was acceptable to them for arrangement. Some respondents prefer to select flowers
arranged by the shop.

The marketing factors that influenced the respondents in their buying decision in medium
level of weight were: pricing, product, distribution and promotion (service, sale promotion, and
media) respectively. Other factors considered were: social, cultural, and economic zlso in medium

level of weight.
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The objectives of this research were to assess analyze conditions and sitvations of

business managements of orange orchards in Amphur Muang, Loei province, Thailand and to find
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appropriate management technologies to sustain long - term productivities. Loel Province was
selected 10 be fields of the survey research because Loei province processes the largest orange
production in the Northeast of Thailand. 1t’s also called “Amphur Muang group™ which covers 30
of them were selected from purposive random sampling, ciassified as small, medium and large in
accordance with the number of orange trees. Another 10 orange growers were coordinators who
are mvolved 1n orange business and related to government agencies and private sectors. All data
analysis were processed by using basic statistics analyzing and descriptive analysis. This research
indicates that the most of orange farmers (60 %) are still recognize only their expenses in their
memories instead of using the profit and loss account systems, thus they don’t know the real
capital investment. Moreover, they don’t have good metheds of management for managing their
orange orchards. If they have the excellent business management (marketing
management production management, organization management and financial management) ,

orchards management would be a systematic and efficiency sustainable management.

ﬁ]ﬁ”lﬁty (Keywords)
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The objectives of this study were to 1) study the project implementation in terms of
management, production, marketing, finance and accounting of the successful OTOP projects in
Kamphaengphet province that have been selected in the northern region. and were awarded a
mimmum of three stars. and 2) to study problems and threats of the successful OTOP prajects in
Kamphaengphet province that have been selected in the northern region. and were awarded a
minimum of three stars.

The data for this study was collected from 30 producers of OTOP products in
Kamphaengphet province that have been selected in the northern region, and were awarded
a minimum of three stars. The tool used in the data collection was questionnaire specificaily
developed to meet the objective of the study. The data was then analyzed for the aspects of
management, production, marketing, finance and accounting.

The study found that the successful producers of OTOP products were mostly groups of
locals as opposed to individual producers. These accounted for 76.67% of all successful producers.
They have been in business for more than 4 years, or 46.67%, and had initial capital of less than
10,000 baht or 46.67%.

The study on the management of successful OTOP producers found that most of them or
60% had monthly plans. Producers who had one rate of remuneration according to the yield or
regulation accounted for 70%. Producers who did not pay extra accounted for 66.67%. Most of
them or 96.67% did not collect data to make analysis for their operation. Most producers or 90%
have sufficient members for their operation.

The study on the production of successful OTOP producers found that most of them or
83.33% had production plan, and 96.67% of the materials used were from agricultural or natural
products. The distributors who were also the producers of raw materials accounted for 76.32%.
There were 76.32% of producers who conducted material sorting and quality control, and 93.33%
had priorities for their production process.

The study on the marketing aspect of successful OTOP producers found that most of them
or 86.68% focused on the first marketing mix which was products. There were 80% of the

producers who had no marketing plans, and 90% who had same pricing in comparison with other
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producers in the same segments. As for marketing promotion, 80% focused on the first promotion,
which was public relation. There were 83.33% of producers who had no marketing performance

canrrol and evaluation.

The study on finance and accounting aspects of successful OTOP producers found that
most of them or 73.33% had accumulated capitals through investment of the members. There were
70% who made cash flow statement, and 86.67% who paid for raw matenal with cash. Producers
who paid instantly without credit term accounted for 83.34%, and who had no debtors accounted
for $7.09%. There were 86.67% of producers who had raw matenals dorminating mast of the costs.

The result from the study of problems and threats of successful OTOP producers found
that their problem regarding management was incapable members. Their problem in terms of
production was expensive raw materials. In terms of marketing, their main problem was no
distribution channel. As for finance and accounting, the main problem was incapability in

accounting.
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This work studied the potential of community enterprises in the northeastern part of
Thailand.

The purpose of this research is 1) to verify the problems and obstacles of managing
community enterprises and 2} to uncover the two main factors of the potential in the community
enterprise including internal factors, charactenistics of the population, and external factors which
promote the potential of the community enterprise. These two main factors are indication of the
potential

The participants were entrepreneurs who were leaders of the community enterprises in the
Northeastern region of Thailand. They were separated into two groups namely the Foed Product
group and the Handicraft Product group. Two instruments were used in the investigation: a
questionnaire which was used with all participants and an in-depth interview with the sample of
the participants who could give clearest details on the information.

Resulis revealed that based on the characteristics of the population, the participants
showed high individual potential in the management of community enterprise. Moreover, financial
support and knowledge from both private and public sectors presents an opportunity for
entreprencurs and have a positive effect on their potential.

Thus, it can be concluded that the majority of the community enterprise entrepreneurs had
high knowledge of general management. They can apply that knowledge and combine it with

- local wisdom; this m turn strengthens the enterprise. However, the enirepreneurs had little finance

and marketing knowledge and were able to apply them only a little. Accordingly, this was the
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reason why the problem of the community cnterprise still existed and the community enterprises

were not able to achieve their full potential.

In addition, lack of capital and market for the products were obstacles that the
entreprencurs were not able to resolve. This problem directly affected the potential and the

success of the enterprise.

The researcher views that the problems could be resolved if both public and private

sectors support policies, fund, and provide markcting training and encourage its application.
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