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The objectives of this research were 1) to study social network characteristics
of Small and Medium Enterprise Entrepreneurs (i.e., discussion network size, strong
ties, weak ties, bridge, network density, maintaining times, and types of relationship),
2) to compare social network characteristics of Small and Medium Enterprise Entrepreneurs
in three phases of the firm founding process (i.e., motivation, planning, and running a
business), and 3) to study the usefulness of social networks for the firm founding process
of Small and Medium Enterprise. Data was collected through a set of questionnaires.
The respondents were 108 of newly registered Small and Medium Enterprise entrepreneurs,
selected by simple random sampling technique. The results were analyzed by frequencies,
means, percentage, One-Way Repeated-Measures ANOVA, and Bonferroni test.

The results showed that most of the respondents were male, age range of 30-35
years, holding a bachelor's degree, having 1-5 years of business experiences, working
in service sector, and having registered as Limited Partnership. The social network
characteristics showed that discussion network size was 4.44, strong ties were 2.31,
weak ties were 1.43, bridge was 1.61, network density was 0.72, maintaining times were
8.10, and average number of family members was 1.23. The comparison of social network

characteristics showed that the largest of discussion network size was in planning phase,



the number of strong ties was the highest in motivation phase, the number of weak ties
was the highest in planning phase, the bridge was the highest in running a business
phase, network density was the highest in motivation phase, maintain times were not
different in and running a business phase, and family members were helpful in all phases.
Social networks were useful for entrepreneurs. They obtained support, advice, knowledge,

information, and ideas for business opportunities through their social networks.
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