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PINIT MATHONG : FACTORS AFFECTING CONSUMERS’ DECISION
TO CHOOSE HOME IMPROVEMENT RETAILERS AND A
COMPARATIVE PERFORMANCE OF MODERN AND TRADITIONAL
RETAILERS. THESIS ADVISOR : ASST. PROF. SUNITIYA THUANADEE,

Ph.D., 116 PP.

FACTORS AFFACTING/CONSUMER DECISION/HOME RETAILERS

The objectives of this study were: 1) to find out about consumers’ selective
behavior of service usage of home improvement retailers; 2) to examine the
importance of factors in choosing the home improvement retailers of customers with
differences in age, sex, income per month, and educational background; 3) to compare
the importance and the performance of modern and traditional home improvement
retailers; and finally, 4) to compare the performance of traditional and modern home
improvement retailers within Nakhon Ratchasima Municipality. The data was
collected through a set of questionnaires from 300 customers who used to buy
products from the modern and traditional home improvement retailers within Nakhon
Ratchasima Municipality. The results were analyzed by percentage, means, standard
deviation, and Importance — Performance Analysis (IPA).

Results of the study showed that majority of respondents bought the
construction materials from the traditional home improvement retailers for repairing
their own houses, but from the modern home improvement retailers for decorating.
Most of respondents preferred to pay by cash. Results of the comparison among
factors affecting the consumers’ decision to choose services provided by construction

material retailers classified by consumers’ sex, age, income, and education showed



that consumers with difference in sex had a different significance in their decisions to
choose the services with a statistical significance (p=0.009). As for consumers with
different ranges of age, income, and education did not have a different significance in
their decisions to choose the services.

The importance of factors affecting consumers’ decision to choose home
improvement retailers measured in terms of the 5p’s (product, price, place, promaotion,
and process) was found at a high level among most respondents in all dimensions. The
highest level was found in product dimension, followed by process, place, promotion,
and price dimension respectively. Considering the respondents’ opinions towards the
performance of the home improvement retailers, they commented that performance of
the traditional home improvement retailers was at a moderate level in all dimensions.
On the other hand, the performance of the modern home improvement retailers was at
a high level. The comparative opinions of respondents towards the performance of
traditional and modern home improvement retailers indicated that there was a
statistically significant difference (p<0.001). The results also indicated that both styles
of home improvement retailers should pay more attention to product and process
dimensions because the importance of which was at a high level. However, the
traditional home improvement retailers’ performance could not be satisfied in both

dimensions.
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