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NUCHARIN SAIVISET : FACTORS INFLUENCING SUCCESSORS’
WILLINGNESS TO INHERIT SMALL AND MEDIUM FAMILY
BUSINESSES IN NAKHON RATCHASIMA. THESIS ADVISOR :

MULLIKA SUNGSANIT, Ph. D., 91 PP.

FAMILY BUSINESS/ SUCCESSION/ SUCCESSORS’ WILLINGNESS TO INHERIT

SMALL AND MEDIUM FAMILY BUSINESSES.

The purposes of this research were to study the successors’ willingness to
inherit family businesses and to investigate factors influenced the successors’ willingness
to inherit the family businesses. Factors under investigation included rewards from the
business, perceived of trust in the successors’ abilities, personal needs alignment,
preparation level of the successors, perceived family harmony, and perceived mutual
acceptance of individual roles. This study was undertaken in Nakhon Ratchasima
province among 150 successors in small and medium family businesses. These respondents
were identified via a snowball-sampling technique. Data obtained through the
questionnaire generated by literature review. Percentage, mean, standard deviation,
Pearson’ s correlation coefficient, and backward multiple regression analysis were
used to analyze data.

The result revealed that the respondents had a high level of willingness to

inherit family businesses (X = 4.09 ). The significant factors that influencing the

successors’ willingness to inherit family businesses were rewards from the business

(Beta = 0.261) , perceived family harmony (Beta = 0.164), personal needs alignment



(Beta = 0.519). The three predictive factors explained 63.20% of the successors’

willingness to inherit family businesses.
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