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PHATTARAWAT THANAPHAISANCHIRATHON : INFLUENCES OF
WAREHOUSE OPERATION ON GROWTH OF CONSTRUCTION
PRODUCTS RETAIL STORES IN NAKHON RATCHASIMA PROVINCE.

THESIS ADVISOR : WORAPOTE SUTHISAI, Ph.D., 139 PP.

WAREHOUSE OPERATION/ BUSINESS GROWTH

The objectives of this research were (1) to study basic factor, warehouse
operation, and growth of construction product retail stores in Nakhon Ratchasima
province (2) to examine the influences of basic factor on the growth of construction
product retail stores in Nakhon Ratchasima province (3) to examine the influences of
warehouse operation on the growth of construction product retail stores in Nakhon
Ratchasima province. The samples used in this study consisted of 275 executives of
construction product retail stores in Nakhon Ratchasima province and the instrument
was a questionnaire. The descriptive statistics percentage, mean, and standard deviation
were used to analyze data. In addition, the referential statistics were also used to test
the hypotheses of the study, namely t-test, F-test, Scheffe’s method used to determine
the paired mean, Pearson’s correlation, and stepwise multiple regression analysis.

The results of this research revealed the followings:

1) For the basic factor, the number of weekly operation days; it could predict
the growth in total at 1.80% and it could predict the growth relating to the increased
market share at 2.20%. The gender, age and the number of weekly operation days;

they were able to predict the growth relating to the competitive advantage at 4.90%.



The educational level and the number of weekly operation days; they were able to
predict the growth relating to the profitability at 2.90%.

2) For the warehouse operation, the identifying and sorting, the storage, the
order picking, the physical inventory and the reporting; they were able to predict the
growth in total at 47.70%. The storage, the order picking and the reporting; they were
able to predict the growth relating to the competitive advantage at 31.30%. The
storage, the physical inventory and the reporting; they were able to predict the growth
relating to the profitability at 40.60%. The storage, the order picking, the physical
inventory and the reporting; they were able to predict the growth relating to the
increased market share at 28.60%. The identifying and sorting, and the physical
inventory; they were able to predict the growth relating to the constrain value added at

23.40%.
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