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DAMRONG SIRIKHET : CONSUMER’S DECISION FACTORS ON
BUYING HOUSE CONSTRUCTED WITH PRECAST CONCRETE
SYSTEM. ADVISOR : ASST. PROF. AVIRUT CHINKULKIINIWAT, Ph.D.

The purposes of this study are (1) to investigate the behavior of consumers to
buy houses and (2) to determine influence factors on consumer’s decision to buy a
houses constructed with precast concrete'panels. The results of this study will be used
for project plan, marketing plan as well as for budget assingment. Questionnaires
were used to collect data from 150 people. The collected data were analyzed
statistically using SPSS software. Results show that male is a larger portion than
femele. The majority of the samples are between 31-40 years old. The main portion of
the samples has Bachelor degree. Regarding on income, the main portion of the
sample has family income /between 10001-20000. Most of the sample do not know
difference between castin=situ and precast concretetechniques.

Results from the study can-be divided to tweo aspects (1) the overviews of the
project and (2) detail of @ house constructed with precast.concrete pamels. Regarding
to the overviews of the project, location and quality.of a house itseld are rated the
most imporatnt. The least important factor is reputation of the developer. Regarding to
the second aspect, the most important factors are the better quality control and the
lower contruction cost. While, the least important factor is the duration of

construction.
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