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EXPECTATIONS / PERCEPTIONS / SERVICE QUALITY / AGRO TOURISM

The purposes of this research were: 1) to study the relationship between
demographic factor and tourists’ expectation toward service quality of Agro tourism in
vineyard; 2) to study the relationship between demographic factor and tourists’
perception toward service performance of Agro tourism in vineyard; 3) to study the
tourists’ satisfaction from the discrepancy between customers’ expectation and
perception toward quality of service.; 4) to study Thai tourists’ behavior of Agro
tourism in vineyard.

Results of the study revealed that most of the samples were female, aged
between 30 — 49 years. They obtained bachelor degree of graduate, earning income
between 20,000 — 39,999 baht per month, received the information mostly from
friends and relatives, mostly decided to drive by their own cars. On the average,
majority of the samples visited the vineyard once a year to relax, preferably in the
weekends, willing to pay less than 10,000 baht per trip. From the significant level at
0.05, the different in demographic had different expectation toward service quality in
every dimensions, except in tourists’ income which different in only tangible
dimension. Tourists in different gender had not different perceptions toward service
quality in every dimension. Tourists in different age and income had different

perceptions toward service quality in every dimension. Tourists in different graduated



had different perceptions toward service quality in every dimension, except in
reliability dimension. Thai tourists had the highest satisfaction in Reliability
dimension toward service quality. Then the overall satisfactions are -0.132, which

implies that the service performances of vineyard did not meet tourists’ expectation.

School of Management Technology Student’s Signature

Academic Year 2010 Advisor’s Signature






