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READING STRATEGIES/BUSINESS ENGLISH MAJORS/ESP

The present study has been designed a) to investigate types of reading
strategies employed by Chinese university Business English majors when they read
Business English texts; b) to examine the patterns of variations of the students’
reading strategy use in relation to their gender, level of exposure to specialized
courses, level of reading proficiency and level of reading anxiety; c) to explore the
main underlying factors in the students’ use of reading strategies and find out the
factors strongly related to the four variables investigated; and d) to find out the
reasons why the students reported employing certain reading strategies frequently and
certain strategies infrequently.

The participants in the present study were 926 university Business English
majors selected from 6 universities in Southwest China by Cluster and purposive
sampling methods. A reading strategy questionnaire for Business English reading and
semi-structured interviews were the main instruments used to collect the data for the
present investigation. In addition, a Business English proficiency test was constructed
to examine the students’ levels of reading proficiency; and a foreign language reading
anxiety scale was adapted to determine the students’ levels of reading anxiety.

The data obtained through the reading questionnaires were analyzed

quantitatively with different statistical methods. The simple descriptive statistics were



v

used to describe levels of frequency of the students’ strategy use; the Analysis of
Variance (ANOVA) and the Chi-square tests were used to examine the variations of
the students’ strategy use in relation to the four investigated variables at the overall,
category and individual levels. The factor analysis was used to explore the underlying
factors in the students’ reading strategy use and examine the factors that have strong
relationships with the four variables. In the end, the content analysis was used to
analyze the data obtained through the semi-structured interviews.

The results revealed that as a whole, the university Business English majors
reported medium frequency of reading strategy use when they read Business English
texts. The frequency of the students’ reading strategy use varied significantly
according to the four variables, i.e. gender, level of exposure to specialized courses,
level of reading proficiency and level of reading anxiety. Four factors were extracted
through the factor analysis. It was found that the four extracted factors had strong
relationships with the four different variables. Eleven reasons for why the students
employed certain strategies frequently and nine reasons for why the students

employed certain strategies infrequently emerged from the content analysis.
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