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The research was conducted with the theme of “Strategies to maximizing non-aeronautical
revenue at Don Mueang International Airport and the research developed was the exploratory
type with the objective: 1 identify the strategies that should be adopted at Don Mueang
International airports to maximize the non-aeronautical revenues, 2 propose strategies leading to
maximization of non-aeronautical revenues. The problem that was intended to solve with this
research was to know what are the strategies that should be adopted in Don Mueang International
airports to maximize non-aeronautical revenues. The research developed was the exploratory type, data
collection take place in Don Mueang International airport, through interviews, questionnaire,
observation and the review publication and online medias, with two target groups: President of Airport
of Thailand public company limited, Assistant Managing Director (Business development and
Marketing) of Airport of Thailand public company limited and College of Aviation Development
and Training’s Dean, Dhurakit Pandit University.

The strategies listed in this research results from the analysis of data collected through
the following tools: SWOT Matrix, TOWS Matrix and Five forces of competition of Porter. The formed
strategies were rational process. By testing the hypothesis the strategies to be adopted at Don Mueang
International Airports to maximize non-aeronautical revenues are 3 strategies: 1) Corporate Strategy
level is Growth Strategy by constructing phase 3 of Don Mueang International Airport which
strengthen the capacity of Don Mueang International airport to support 42 million passengers per year
that will increase airport revenues both aeronautical and non-aeronautical types. 2) Business Strategy
by set the clear vision and mission of Don Mueang International Airport. Now Airport of Thailand
PCL has set the vision of Don Mueang International Airport to be the “Fast and Hassel Free Airport”
for support all Low cost airlines in Asia. 3) Functional Level Strategy is upgrading service

development and service standard of Don Mueang International Airport by training airport staffs

and seller.
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