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PRAJUK CHAROENYAD : DTAC TRINET NETWORK TRANSMISSION
PERFORMANCE. ADVISOR : ASSOC. PROF. KWUNKAMOL
DONKWA, Ph.D.

The study of DTAC TRINET NETWORK TRANSMISSION PERFORMANCE has
purposes: (1) to study network transmission performance and (2) to study to increase
the quality of network transmission performance. The sample size of 400 target
populations was at Suranaree, Pru Yai and Ban Mai Subdistrict, Muang District,
Nakhon Ratchasima Province. A questionnaire was a tool for data collection.
Descriptive statistics such as percentage, mean and standard deviation were used to
analyze the data.

The results indicated that target population had a maximum level of perception
overall (X = 3.64). When considering order of quality perception from high to low, it
showed that customer responsibility had the highest mean ( X = 3.69), customer
centric ( X = 3.65), service reliability ( X = 3.64), and customer confidence ( X =
3.60).
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