manled godd:  anudidudegunmnsuImsvesaemItudunua o Memasy
AOUIU09 (SUSTAINABLE SERVICE QUALITY OF THE LOW COST AIRLINES AT

DONMUENG INTERNATIONAL AIRPORT)

s s o [ 9
@1%'13‘61/]1ﬁﬂ‘]sﬂ: 9. AT.I71HTU NN, 105 HUN

a A o

o A s A = a Y a a Y o
ﬂTﬁ?ﬂﬂuu%ﬁfjﬂi%ﬁ\iﬂLWﬂﬁﬂ‘H1WE]GIﬂii1]ﬂ?iﬁl%ﬂiﬂ1iﬁ18ﬂﬁﬂuﬁunuﬂ1"’UfN

A R 1

AlFusns iednyIANULANANTEHINANMAnI Az M S D3 aunmms IRusMs uag
Wiefny1BnnavesnNumAr Suaz M AmnMMIIMs tazdaulszauniensaaia
Uszmn3i141un33se fe yanafildudmsamemsTudunud o hoimasiuaeuiies
S 400 au TaolduvuaovnmiwaiesiiolumsiAvsivsmdoya addanldlums
Ainssvidoya Ysznoudis addFenssann 18un mdesas munds daudesuuumasgu
uazadmFsoyuu ldun manaaeumi midnnznnuulsdiumaded minaaeu
AiTIog HagMTIATIZHNT0ADBUITINY R

wams3senud AlFusmsesemstudunumiaevuuvasvodiulngume
WA 0195211 31401 UszneuerFwwiinaiuuisnenyu Insaniszaulsyyias
510181 a0a01@0UT21319 15,000 - 30,000 U1 wﬁ%’ﬁmiawmiﬁuﬁunuﬁwﬁmm
aanSianmmslfuimstdesndimsiuZaanmmslFusnsg ne s 1 1dun aa
dugedie anwiiule Snvazmanienn aauldly tagmsaeuduegnd uaasgauamn
VIMI0glusealga S ANNAIANTILAZMISUSAMNINMTUIMITONINanoNgANssu
m3slfusmsaensdudunud uazdanlszaunamsaaia Sonnadenginssunsly
USmsenemsudunush

wenIngl gaiiverauenuzdmsudlsznoums aemstudunuauiieth lyUsudlse
wagzwann TagmmziGosganmuInsiazdmlssaunemsaan

1UIFIANTIANTATLU Aeilo¥oInANY

= = A A I
‘]Jﬂ’]ﬁﬁﬂﬂq 2562 aTEJ‘JJi’)GIﬂ’)i’)”ﬁ]"ﬁEJVI‘]_EﬂHW

A A I 1
aTﬂﬂJ@%@@TﬂTiﬂﬂﬂ%ﬂHTiﬁJ




TAKAYOSHI UETSUJI : SUSTAINABLE SERVICE QUALITY OF THE LOW COST
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This research examines the customer behaviors in using service of the low-cost airlines, the
difference between expectation and perception of services quality, and the influences among
expectation and perception of services quality and marketing mix. The researcher distributed a total
of 400 questionnaires to the customers of low-cost airlines at Donmueng international airport.
Statistics on data analysis were comprised of descriptive statistics in percentage, mean, S.D., and
inferential statistics were t-test, one-way ANOVA, two paired t-test, and multiple regression
analysis.

The results showed that the low-cost airlines customers who rated the questionnaires were
female, aged between 31-40 years old, and they are now working as staff for private companies.
They completed their bachelor’s degree in different fields of studies. An average monthly salary is
between 15,000-30,000 baht. Then, there were significantly statistical difference of the expectation
and the perception of the customers toward the 5 indicators of services quality including reliability,
assurance, tangible, empathy, and responsiveness. This indicated that the low-cost airlines provide
high level of service quality. Likewise, the expectation and the perception that influenced on the
customer behaviors in using service of the low-cost airlines. Moreover, there was marketing mix
that influenced on the customer behaviors in using services of the low-cost airlines.

In addition, this research also the suggestion for airline carriers to improving and developing,

especially in terms of service quality and marketing mix.
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