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Trend of Communication Arts Curriculum Development

in Thailand
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Abstract

The objectives of this study were to examine the present status, trends and future direction
of Communication Arts curricula in Thailand. The surveyed population consisted of instructors and
undergraduates from universities offering Communication Arts curricula, and mass communication
companies. Data were coliected through interviews, questionnaires developed by the researéher

and documentary analysis.

The findings of the study were:

1. Communication Arts curricula are offered in 34 universities in Thailand, mostly in
private universities. The curriculum status is that of faculty, department, school or sub—curriculum.
The curriculum is gencrally one of two kinds, media—oriented, and non—media oriented. Public
Relations is the program offered in most institutions. Admission is based on the national entrance
examination as well as direction admission to each university. Four types of degree are conferred
— Bachelor of Communication Arts, Bachelor of Arts, Bachelor of Commercial Arts and Bachelor

of Information Technology.

2. Regarding trends in Communication Arts curricula, the traditional media-based
curriculum will be enhanced by changes in course management, curriculum development and the

offer of new courses.

3. Communication Arts curricula normally comprise 3 types of course-general education,
core courses, and electives. Leaning skills are integrated to foster analytical thinking and

understanding of society and social context.

4. In future curricula will tend to be of three types : the traditional media-based curriculum,

Communication Arts for Business and Communication Arts and Technology.



5. In future Communication Arts curricula should focus on meeting local and
developmental needs. Curricula should be offered in institutions in every region of Thailand.
Communication Arts should be given faculty status. Each university offering the curriculum
should promote the uniqueness of its own curriculum, with a clear and well thought out

philosophy.

6. Instructors are satisfied with the structure of the curricula. The instructors’ qualifications
are the factors supporting learning and teaching. Although lectures are widely used, oral
presentations and projects are also very effective. Students’ desire or need to join the program
of study is the best criterion for admission. Teachers’ involvement in policy and curriculum
development should be enhanced : curricula should be revised to match social needs and social
change. Students should become more responsible for their work, as well as being well-rounded

in their field.

7. From the study of students’ attitudes and needs, it was found that the present curriculum
structure is appropriate. The best admission criterion is students’ desire to study. Case studies from
real situations or from the mass communication companies are most effective and popular. Courses

which focus on equipping students for present day society should be added.

8. Mass Communication companies express moderate satisfaction and expectations
concerning graduates. They are impressed with students’ powers of expression, initiative and
creativity. However, curricula seem to be theory-based rather than practical. As a result, students
are not very well prepared to apply their knowledge practically. Moreover, students’ skills in using
English for corﬁmunication, and their knowledge of current trends and issues are limited. Business

and marketing skills also need to be enhanced.





