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SATISFACTION/EXPECTATION/PRODUCER/CONSUMER/HERBAL

PRODUCTS/MARKETING Ml

The objectives of this research were; to study the marketing
situation of herbal products; to study the satisfaction and expectation of
consumers in using herbal products, and to guide the market development of
herbal products in the 4 provinces of Lower—Northeastern Thailand. The data
collection using the questionnaire was from 400 samples, equally divided into
product users and nonusers. In addition, the interview of 12 producer groups
was conducted. The data were statistically analysed and descriptively
interpreted. The result showed that there was moderate marketing competition
from the private sector because of the sector’s higher product quality and
productivity. For consumer aspect, the satisfaction in the product was at
moderate level and the expectation was at high level. Therefore, the strategy for
marketing development should be based on the quality and variety of products in

order to improve the marketing mix.
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