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Abstract

The purpose of this research project was to investigate users’s opinions on the
image of the Center for Library Resources and Educational Media (CLREM), Suranaree
University of Technology in nine areas: information resources, library services,
educational services, personnel, building, communication, tool or technological
equipment and corporate social responsibility. The study on the outstanding
characteristics of the CLREM was also conducted. By questionnaires 385 sets subjects
were undergraduate students, graduate students, faculty and staff of Suranaree
University of Technology. They were sampled from users at list five times or more and
during the research period.

The research result on the 9 area images revealed that the users from all groups
had an opinion on the images in the good level (X = 4.41, SD = 0.71) However, if each
area was separately considered, the area that the users liked were technology
(X = 4.56, SD = 0.65), venue (X = 4.53, SD = 0.67), and service (X = 4.45, SD = 0.69)
respectively. The users also liked the CLREM as a learning center with a modern,
beautiful, and clean design (X =4.68,SD =0.57), as a learning center with a modern
automated system (X =4.59,SD = 0.61), and as a center with various information
resources (X = 4.59, SD = 0.62) respectively.

The research result of outstanding characteristics shows that users can
remember characteristics in all samples the full name, website, symbols or logos,
Slogan and Color of the CLREM correctly. The outstanding characteristics that in the
minds of uers and feel comfortable to use. Come to reading (In thousands) impressively
quiet. Cool and a place to learn read and research and think about the most private.
Therefore, it is considered a prominent characteristic of the most recognized users.
The benefit to the user is given the resources it needs most. And why will allow users
to use the service in the future is a variety of information resources. Meet modern
requirements and thus conclude that. "Informationr resources" is brand essence of the

CLREM.



The research result part 2 users’s opinions on the image of the CLREM Found
that the use of image recognition technology, the most pronounced mean CLREM is a
place of learning with technology. It provides access to information resources through
various channels for quick results are actively researching the information. Needs more
effectively. As a result, personnel are alert. Streamline operations challenging time,
When analyed together with the brand essence. Found that personality CLREM is
"Organization Awakening" Interpreted as learning with technology allowing users are
actively researching the information. Personnel are alert and streamline operations In

order to meet the needs of users effectively.





