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Abstract

The purposes of this research were: 1) to study the economic effect of Agro
tourism; 2) to study the relationship between demographic factor with Thai tourists’
expectation and perception toward service performance of Agro tourism; and 3) to
study the tourists’ satisfaction from the discrepancy between tourists’ expectation
and perception toward quality of service. The research instrument was a
questionnaire which was distributed to 385 samples from three target areas in
Northeast Thailand. The descriptive statistics used to analyze the data was based on
the commutative frequency for percentage, mean, standard deviation, and included

the interface statistics with t-test, F-test, Scheffe’s method, and paired-sample t-test.

Results of the study revealed that the tourists spent, not more than 10,000
baht, each time. The composition of their budget was 1,000 - 2,999 baht for
transportation, and each item of food and beverage, souvenirs, and accommodation
was less than 1,000 baht. From the significant level at 0.01, the different in gender,
age, and income had different expectation toward service quality in every dimension.
Beside, tourists in different income had different perceptions toward service quality
in every dimension. Thai tourists had the highest satisfaction in the dimensions of
assurance and tangibles at the same point of 0.28 from the discrepancy between
tourists’ expectation and perception toward quality of service. Then the overall
satisfactions implied that the service performances of Agro tourism could deliver to

the tourists’ expectation.
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