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Abstract

The objectives of this research were 1) to develop and validate the structural
equation model of the creative economics and innovative behavior affecting the long-
run AEC strategies of Thailand, 2) to study the importance scale of each of the
observed variables with the creative economics, innovative behavior, and long-run AEC
strategies, and 3) to study the impacts of the creative economics, and innovative
behavior affecting the long-run AEC strategies of Thailand. The main focus of this study
took place in 4 provinces: Bangkok, Khon Kaen, Chiang Mai, and Songkhla. Stratify
random sampling technique was used to arrive at 400 samples, and a questionnaire
was administered to collect data, which were analyzed by quantitative analysis
methods. The descriptive statistics used in data analysis was based on the
commutative frequency for percentage, mean, standard deviation, factor analysis, and
structural equation model analysis.

The results showed that the model was consistent with the empirical data.
Goodness of fit measures were found to be: Chi-square 2338.022 (df=1110); Relative
Chi-square ( y? /df) 2.11; Root Mean Square Error of Approximation (RMSEA) 0.052; and
Root Mean Square Residual (RMR) 0.047. It was also found that the factor loading of
the creative economics with the highest point was education at 0.889, followed by
work  creativity, intellectual property, and knowledge at 0.880 0.831 and 0.825,
respectively. The factor loading of the innovative behavior with the highest point was
championing at 0.921, followed by Idea generation, opportunity exploration, and
application at 0.871 0.867 and 0.837, respectively. Besides, the factor loading of the
long-run AEC strategies with the highest point was equitable economic development
at 0.926, followed by fully integrated into global economy, high competitive economic
region, and single market and single production base at 0.869 0.829 and 0.662,
respectively. The research found that the impacts of the innovative behavior and the
creative economy affecting Thailand’s long-run AEC strategies were 0.473 and 0.391,

respectively.





