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EKBURUS BOONSOY: EFFECTS OF STUDENT ENTREPRENEURS’ PERCEPTIONS
ON ENVIRONMENTAL FACTORS AND INTERNAL FACTORS ON ENTREPRENEURIAL
COMMITMENT. THESIS ADVISOR: ASST. PROF. CHANISA MANIRATRONGROJ,
Ph.D., THESIS CO-ADVISOR : MULLIKA SUNGSANIT, Ph.D., 94 PP.
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Factors/ Internal Factors

This research aims to study the environmental factors including 1) perceived
educational support 2) perceived structural support 3) perceived informal network
support and 4) perceived formal network support and internal factors including 5)
attitude toward failure 6) perceived capability and 7) need for achievement that
affect the entrepreneurial commitment of student entrepreneur in Thailand. The
data was collected from 171 entrepreneur students in the university in Thailand via
online questionnaire. Data were analyzed using descriptive statistic and inferential
statistics using multiple regression analysis.

The results found that: 1) perceived informal network support and 2) need for
achievement have a positive influence on the entrepreneurial commitment of
students in Thai universities at the statistical significance level of 0.01; 3) attitude
toward failure; and 4) perceived formal network support have a positive influence on
the entrepreneurial commitment of students in Thai universities at the statistical
significance level of 0.05, with the ability to predict the entrepreneurial commitment
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